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The debut show of Chanel's new
creative direetor, Matthicu Blazy, was
both feverishly anticipated and
raplurously received. Nathan Heller
reports from inside the
months-long preparations.
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Insights

Here is the key takeaway.

IN8E

This study investigates how global consumers directly and indirectly experience Korean traditional costumes, specifically

the Hanbok, through YouTube content, revealing the significant
engagement.

Additional topics discussed include:
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() Findings and Conclusions | | % Visualize Topics | ‘ &) Important Concepts | ‘ @ Research Topics

More Like This
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Engaging television characters: a cognitive approach to contemporary television

Kroener, Oliver. PQDT - UK & Ireland. (2018)
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Rosacea videos on social media: A comparison of accuracy, quali
Chen, Alice Y; 2. Dermatology online journal. (15 Feb 2021)

Seeking Mental Health Support Among College Students in Vided
YouTube Videos
Choi, Bogeum; =. JMIR formative research. (11 Nov 2021)
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. . e Here are related research topics.
Search with Indexing Terms e
1. Cultural experiences through youtube: This topic explores how YouTube serves as a platform for cultural exchange, Q
. - . . allowing users to experience cultures indirectly.
Find similar documents by searching with key terms. - i v

8]

E 2

J Consumers

- Consumer engagement metrics: This topic focuses on the various metrics used to measure consumer engagement
on digital platforms, particularly YouTube.

[}

- Direct vs. indirect cultural experiences: This topic investigates the differences between direct and indirect cultural
. experiences and their implications for consumer behavior.
O Algorithms

I

. Hanbok as a cultural symbol: This topic analyzes the significance of the Hanbok in representing Korean culture and Q

O Regression analysis its influence on global consumers.

53]

(J Dirichlet problem

- Influencer impact on cultural perception: This topic examines how influencers shape cultural perceptions and Q
consumer engagement through their content.
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The document investigates how global consumers experience the Korean traditional costume, Hanbok, through both direct
and indirect cultural interactions mediated by YouTube. It aims to understand the evolving nature of cultural experiences in
the digital age, where technology allows for a blend of physical and virtual engagement with cultural artifacts.

The study identifies several key findings regarding the nature of Hanbok experiences as portrayed by YouTubers. These
experiences are categorized into seven distinct topics: novelty, sensory, daily, cultural, trial, pleasing, and intellectual
experiences. <:E.> 'i%:' The analysis reveals that cultural and affective experiences significantly influence viewer
engagement, suggesting that the emotional and cultural richness of the Hanbok enhances its appeal to global audiences.

i i : i3: Indirect experiences, measured through viewer engagement metrics such as likes, comments, and views, are
framed as essential components of consumer engagement, highlighting the importance of social interaction in digital

spaces. (4) (3)

The document concludes that YouTube serves as a vital platform for cultural exchange, allowing users to engage with and
appreciate the Hanbok beyond mere observation. It emphasizes the reciprocal relationship between content creators and
viewers, suggesting that the cultural narratives presented in YouTube videos foster deeper connections and understanding
of the Hanbuk.(é) i%: The findings advocate for a broader recognition of indirect cultural experiences in cross-cultural

research, proposing that digital platforms can significantly enhance cultural engagement and understanding. .:-:;:.

Overall, the study contributes to the literature on consumer engagement and cultural experiences by employing innovative
text mining techniques to analyze user- generated content, thus providing a more nuanced understanding of how digital

0 4L

,
media shapes cultural interactions. . &) .. 7)
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Main Point

The study investigates how global consumers experience Korean traditional costume, Hanbok, through direct and indirect

N

N
cultural experiences mediated by\"ouTube\l/ (z)

Purpose/Hypothesis
The study aims to explore the relationship between direct Hanbok experiences via YouTube and viewer engagement as an

* " s " 3 TN N
indicator of indirect Hanbok experiences )a)

Study Design/Methods

The study utilized latent Dirichlet allocation topic modeling to extract topics from YouTube content and simple regression
NN N

analysis to examine the relationship between direct and indirect experiences( 1 ) (2)(s)

Results/Outcomes

The results identified seven topics of Hanbok experiences and revealed that cultural and affective experiences significantly
impacted consumer engagement :2; <a>

Implications

The findings suggest that digital platforms like YouTube play a critical role in cultural interaction and understanding,

highlighting the importance of cultural experiences in driving consumerengag&ment(z) <a>

Study Limitations
The study acknowledges limitations related to the accuracy of automated captions and the representativeness of the

sample, suggesting future research could incorporate manual verification and control for additional variables : z: :s;
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Eﬁﬂﬂmﬁo e Visualize this document’s topics. e

e Q Here's a mind map about this document's topics.
Here are the important concepts.

Hanbok Cultural Experiences YouTube
1. Hanbok: The Hanbok is a traditional Korean costume that serves as a focal point in the study, representing cultural

heritage and identity. Its portrayal in YouTube content highlights the intersection of direct and indirect cultural
experiences among global consumers, emphasizing its significance in contemporary cultural exchange. BB SR, (5
2. YouTube: YouTube is a digital platform that facilitates the sharing and consumption of user-generated content, playing a \ \
crucial role in how global consumers engage with cultural experiences. The platform's interactive nature allows for both ) N/
direct and indirect experiences of cultural elements, such as the Hanbok, thereby influencing viewer engagement. \ | /
3. BLACKPINK: BLACKPINK is a popular K-pop group that has contributed to the global fascination with the Hanbok by Media’s Role g ral Exchange
incorporating it into their music videos and performances. Their influence exemplifies how contemporary media can
reshape perceptions of traditional attire and enhance cultural appreciation. |
4. BTS: BTS is another influential K-pop group that has popularized the Hanbok through its artistic presentations, thereby |
impacting global audiences’ interest in Korean culture. Their use of traditional costumes in modern contexts illustrates |

the blending of cultural heritage with contemporary trends.
Hanbok Cult ces YouTube

5. Ferguson and Bornstein: Ferguson and Bornstein are researchers referenced in the document, highlighting the shift in
cultural experiences from direct to indirect through media. Their work underscores the importance of understanding

how digital platforms mediate cultural interactions. Indirect H er'l.e;ﬁ.ces

6. Ozer et al.: Ozer et al. are cited researchers who examined intercultural contacts in the context of globalization, o
providing a theoretical framework for the study's exploration of indirect cultural experiences. Their findings contribute to
the understanding of how media environments influence cultural interactions.

Engagement Metscs Analysis’ ‘
L /
4 \ -
Y, YouTubess’ Motivations
7. Kujur and Singh: Kujur and Singh are researchers whose work on consumer engagement metrics is referenced, Consumer Engagenient Dimensions A o
. N\
emphasizing the importance of viewer reactions such as likes and comments in measuring indirect experiences. Their Data Collettion Methods
L
research supports the study's methodology in analyzing consumer engagement on digital platforms.
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earthquake monitoring

449,600 [ELER & BHieR BEVER HERIUIERY

Al
i _ EEERER
= ~ : [’ Ding, %-:l- Eﬁﬁ J/\/& gl\ E/\J /%:I:It :i::fce Vol. 3, Iss. 1, (Jan 2025): 14. Q e 2

N ... Earthquake monitoring is a fundamental task to unravel the underlying physics of...

SRR > : P

BE%‘JE ...solution for next-generation earthquake monitoring. However, current approaches...
...earthquake monitoring like PhaseNet and PhaseNet-2 primarily rely on supervised...

0 SrRnEEETELUNISE, RRGERIRHIIEE

Tsunami warnings

Anonymous.
Natural Disosters. 24-25. New York: Dorling
Kindersley, 2012.

0&x%
O BEs e &% £ - PDF (7 MB) 2 E8ET5
R e = J s s ; oo s 5 % e
O An all-in-one seismic phase picking, location, and association network for multi-task multi-station earthquake monitoring 9 e e

S 2 XIX CHRONICLE OF 2024: XIX CHRONICLE
& SHET Si, Xu; Wu, Xinming; Li, Zefeng; Wang, Shenghou; Zhu, Jun. C ications Earth & Envi t; London Vol. 5, Iss. 1, (Dec 2024): 22. 2w OF 2024
E = e ? . ey — i Lewis, D §; Slater, Wendy. B8 The Annual

¥ _— SHERT ... €3 iquakes and assessing seismic hazards. A standard monitoring workilow... R ter. Volume 266. World Events 2024 , 8l

B SERAER = ...successfully applied to earthquake monitoring, they mostly address the tasks... A i T &

a ...earthquake monitoring. A deep learning-based earthquake monitoring method....
R xm=a ErESSE
== "E: BEaaEs £37 - PDF (6 MB) Timescited = lonProQuest 18 on Web of Science (2 58 SE4
%>
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(1] View as chart

. Earthquake monitoring station at Rasen: A New pounds25,000 earthquake monitoring station has been set up in Market Rasen almost
3 . . 3
R EEA & E a year since it became the epicentre of a tremor.

Anonymous. Grimsby Telegraph; Grimsby (UK). 10 Feb 2009: 5.

BI12{E8 0

Bis4E ...pounds25,000 earthquake monitoring station has been set up in Market...
o ...last year, the town saw the biggest earthquake in the UK for nearly 25 years,...
R0 % ...quake taking us all by surprise. The BGS monitoring station...
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